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About this book: New information and com-
munication strategies, globalisation, consumer 
preferences: Tourism markets and enterprises 
have gone through some rather dramatic 
changes.  

For sustainable success, it is necessary to react 
fast and systematic to these changes. Therefore, 
the editors provide practical information on 
strategies and instruments for:  

- managing changed customer demands 

- managing the new tourism destination 

- changing factor conditions 

- research changes. 

With practical examples and recommended 
actions for a successful change management 
in tourism. 
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